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The Division of Fishery Industries of the Fish and Wildlife Service will
be renamed Division of Commercial Fisheries effective July 1, Dr, Ira I.
Gabrielson, Director of the Service anncunced today.

The new name more adequately rcflects the work of the Division, which
is entirely devoted to commercial fishing interests, A, W, Anderson remains
as chief of the division and no organizaticnal changcs during the war are
contemmlated, Dr. Gabrielson declared.

uch of the work of the Commercial PFisherics Division is now concerned
with the war due to the imvortance of fishery products in the war food program
and in industry.

"The Division will actively continue work on its prosent wartime
nrojects", Dr, Gabrielson said, "but it will also begin to study more closely
the problems which the fishing industry will most likely face in the post-war
period., The fishing industry has been deeply affected by the war and it is
probably that its onerations will be no less deenly affected by pecace. Since
the Office of the Coordinator of Fisherics will disanmear shortly after the
war is over, the Commercial Fisheries Division will be the only agency devoted
exelusively to servieing the billion dollar fishing industry. We hope to
develovp and intensify the work of this Division so that it will be abtle to
give the fishing industry prompt end accurate statistics, sound technical
advice, and assistance on many vproblems in the production, vrocessing, and
marketing of fishery products.™

™he change in name will be the fourth for the Division of Commercial
Pisherics, When the Commission of Figh and Figheries was established by
Congress in 1871, the unit which handled statistics and methods wns known as
the Divisien of Fishéries. In 1890 it became the Division of Statistics and
licthods and in 1921 thc name was changed again to the Division of Fishery
Industries.

The sconme of the division's work has constantly widecned., ZFrom a unit
lorgely organized to gather statistics, it has today become a far-flung
organization with technological laboratories in College Park, Maryland,
Scattle, Weshington, Kotchikan, Alaska, and Mayaguez, Puerto Rico, as well
as market news service offices in Boston, Massachusetts; Few York, T. Y.,;
New Orleans, Louisianaj Jecksonville, Florida; Chicago, Illinois; and Seattle,
Washington, and statistical field stationg in San Pedro, California, and
Gloucester, lassachusetts,



Present chief of the division is Andrew W, Anderson who took over the
office in 1943, His nredecessors have been R, H. Fiedler (1928-1943),
Oscar 3. Sette (1923-1927), Harden Taylor (1922), Lewis Radeliffe (1917-1921)
Alvin B. Alexander (1903-1916), Barton W, Bvermann (1902-1903), Hugh K. Smith
(1890-1897) and J, W. Collins (1888-1890).

The Commercial Fisheries Division now has five sectionss Technological,
J. M. Lemon, chief; Zconomics and Cooperative Marketing, Dr, Richard T. Kahn,
chief; Fishery Statistical, E. A. Power, chief; Fishery karket FWews, W. H.
Dumont, chief; and Consumers, (vacant),
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